
Dear Members,

I hope this message �nds you well, and I'm looking forward to the
upcoming summer season. As we embark on this new chapter, I am
thrilled to share some exciting updates and initiatives that will
shape the future of our association.

Regional Divisions
Our board of directors has decided to reintroduce a proven strategy
by restructuring the board into regional divisions, with each board member taking responsibility for
a speci�c region of North America. This change will allow us to focus more effectively on the
needs of our members in different areas and provide better support and resources tailored to each
region.

This restructuring will allow us to better understand and address the unique needs of our members
in different parts of the country, ensuring that we can provide tailored support and resources to
each region effectively. Attached is the NCVBA regional map including who is responsible for each
region.

https://www.ncbva.org/resources/Documents/NCBVA-National%20Producer-List.pdf


In-Person Board Meeting
Also, mid-May we will have our in-person board meeting in Dallas where we will be unveiling new
goals and innovative ideas aimed at growing our association, increasing membership, and
enhancing our services to better serve all our members nationwide. We will also begin our planning
for our 2025 national NCVBA convention. We hope to unveil details after this meeting so be on the
lookout for additional information.

Meeting Your Expectations
Additionally, your feedback is invaluable to this association, and we would love to hear your
thoughts and suggestions as we embark on this new chapter together. Your input will play a critical
role in shaping the future of the NCVBA and ensuring that we continue to meet and exceed your
expectations.

Finally, I invite you to join us for our next legal discussion with NCVBA counsel, Poul Lemasters.
You can register for the call at ncvba.org/register and gain valuable insights into legal matters that
affect our association.

I look forward to your participation and collaboration as we work together to make our
association even stronger and more responsive to your needs.

Warm regards,

Kyle York
NCVBA President

https://events.teams.microsoft.com/event/a0e32a38-81c9-4d44-bb55-662ed71c9825@7f28961c-0fab-4e98-bb51-ac6e3751fab3


Goals
NCBVA continues to work to have a meaningful impact on our industry. Together, we can continue
to chart a course that ensures sustainable growth, embraces change, and ful�lls our
responsibilities to the burial vault community. Our goals for 2024 are to:

Improve communication among our association
Help lead the burial vault industry technologically
Achieve �nancial health and long-term sustainability within the organization

Purpose & Objective
The Purpose of National Concrete Burial Vault Association is to provide a uni�ed voice for the
concrete burial vault industry, regardless of product a�liation, brand recognition or location.

The Objective of National Concrete Burial Vault Association is to secure cooperative action of
concrete burial vault manufacturers or wholesale distributors for the purpose of developing high
standards of quality; promote the use of concrete burial vaults by approved advertising and ethical
sales methods; encourage fair trade practices among its members; and engage in research and
educational activities that will contribute to the growth and improvement of the concrete burial
vault industry.

https://www.ncbva.org/resources/Documents/NCBVA-National%20Producer-List.pdf


Join us for the next legal call on Tuesday, May 7 at 2:00pm ET with
NCBVA legal counsel Poul Lemasters on Marijuana in the
Workplace. Poul will look into some very speci�c realities of how
employers can handle this issue in light of the increasing number of
states who have legalized medical and recreational use of
marijuana. There is no charge to join the call, but registration is
required. Click here to register.

Did you miss our recent legal calls?
Over the past year, we have covered a variety of topics as they
relate to the death care industry including:

Non-Compete vs Non-Solicitation: A discussion on the proposed FTC rule that would ban all
non-competes and how it will affect your business.
Breaks & Vacations: The legal and liability issues of providing time off. Not knowing what you
can or should do may cause bigger issues than you think.
The Current State of Protecting Information: The call shines a light on the private side of a
business – con�dentiality, rumors, trade-secrets, non-solicitation, and more.

If you missed the calls, NCBVA members have access to the recordings of all legal calls on our
members only page. Email us if you need access.

Important Update on the Non-Compete vs Non-Solicitation Legal Call

On April 23, the United States Federal Trade Commission (FTC) announced the �nalization of a
signi�cant rule governing noncompete agreements in the workplace. This rule has implications for
all businesses. The �nal rule, effective 120 days from publication in the Federal Register (expected
around Labor Day 2024), introduces key provisions impacting noncompete agreements.

Here are a few key takeaways from the FTC Non-Compete Rule:
1. Existing non-competes are void as of the effective date. The new rule will require employers

to give current and past employees notice that the employer will not enforce their existing
non-competes.

2. Existing non-competes with senior executives remain in force. The non-compete rule de�nes a
senior executive as any employee earning more than $151,164 per year and in a policy-making
position.

3. The new non-compete rule will prohibit entering into new non-competes after the effective
date, including with senior executives.

4. The new non-compete rule does not include prohibitions on competing during employment
with the employer and does not directly cover non-solicitation provisions.

5. The business sale is excluded from the rule, allowing non-competes for any owner, no matter
what percentage of ownership.

https://ncbva.org/resources/Documents/ncbva-newsletter-marijuana-in-the-workplace.pdf
https://events.teams.microsoft.com/event/a0e32a38-81c9-4d44-bb55-662ed71c9825@7f28961c-0fab-4e98-bb51-ac6e3751fab3
https://ncbva.org/resources/Documents/ncbva-newsletter-april2023.pdf
https://ncbva.org/resources/Documents/ncbva-newsletter-october-2023.pdf
https://ncbva.org/resources/Documents/ncbva-newsletter-protecting-information.pdf
http://www.ncbva.org/members-only
http://www.ncbva.org/members-only
mailto:info@ncbva.org
https://events.teams.microsoft.com/event/a0e32a38-81c9-4d44-bb55-662ed71c9825@7f28961c-0fab-4e98-bb51-ac6e3751fab3


What’s next? Most people expected that this Rule would quickly face legal challenges based on the
argument that the FTC exceeded its administrative authority by outlawing what it deems “unfair
methods of competition.” Less than 24 hours after the Federal Trade Commission issued a �nal
rule, the US Chamber of Commerce and the Business Roundtable �led a lawsuit against the agency
in federal court in the Eastern District of Texas. Shortly after that, a second lawsuit was also �led
in federal court in the Northern District of Texas.

What should you do? Most people agree that this a time to simply wait and see (fancy legal talk!).
With legal challenges, as well as a potential change in o�ce, and discussion that legislative
lawmakers may try to stop this at the legislative level – all we know is that anything becoming
�nal is very uncertain.

Register for the Tuesday, May 7 call at 2pm ET

No charge to attend, but advance registration is required. The call will be conducted on Microsoft Teams.

We want you to get to know our board of directors. Each quarter,
we will be highlighting one of our board members. First up is Jeff
Hardy, past president of NCBVA.

20 Questions with Jeff Hardy

1. What was the hardest gravesite setup ever? Lawrence Mass on
the side of the hill in the winter with snow and ice everywhere!
2. How long have you been in the death care industry? 45 years
3. What was your �rst job at the vault plant, and how much did you
get paid? Bending hooks for 15 cents a piece
4. What is your favorite ice cream �avor? Blackberry
5. What would your �nal meal request be if on Death Row? Prime rib and twice baked potato
6. Where were you born? Lowell, MA
7. Describe a time you got in trouble in grade school. I don't ever remember being in trouble in
grade school, and if I was, I probably just blocked it out.
8. What are you good at cooking? Anything on a grill
9. What one thing really makes your day? Seeing my grandchildren
10. What was your �rst job? Shoveling guinea pig poop
11. What was your �rst car? 1977 Buick Skylark
12. What book is on your nightstand? "You Can't Joke About That" by Kat Timpf
13. What's the coolest experience you've ever had? Going backstage at a Cream concert at
Madison Square Garden and meeting Eric Clapton and Ginger Baker
14. What are your hobbies? Drumming and golf
15. Whom do you most admire? My dad
16 What is your proudest moment? Chairing my �rst 4th of July parade

https://events.teams.microsoft.com/event/a0e32a38-81c9-4d44-bb55-662ed71c9825@7f28961c-0fab-4e98-bb51-ac6e3751fab3


17. Who was your favorite teacher, and why? Miss Oliphant. I had her in grades 1-3. She was a
sweet lady, and my brothers said she was the meanest teacher in school!
18. What professional athlete would you like to join for dinner? Tom Brady
19. What is your favorite sports team? New England Patriots
20. What is your favorite season? Summahhh!

Our concrete specialists have completed four recent certi�cation visits. When did one of our
experienced concrete specialists last visit your vault plant? View the directory to see if your plant
is up to date with certi�cation.

Read complete details or contact info@ncbva.org to schedule a certi�cation visit. NCBVA Plant
Certi�cation is valid for 5 years. As a reminder, if you are a Doric plant, Doric HQ will cover the
certi�cation costs (except for the cylinder testing fee).

https://www.ncbva.org/directory
http://www.ncbva.org/certification
mailto:info@ncbva.org






Certi�ed Plant Logo

Certi�ed plant? Let your customers know about it! Request the new
Certi�ed Plant logo and add it to your vehicles, website, and/or
other marketing materials.

Schedule a Certi�cation Visit with our Concrete Specialists

mailto:info@ncbva.org
http://ncbva.org/certification


We have been digging through the archives to revisit interesting stories and member pro�les from
NCBVA's long history. We hope you have enjoyed these blasts from the past! Like us on Facebook
to see what we �nd next!

https://ncbva.org/certification
https://www.facebook.com/ncbva


Join NCBVA - The Uni�ed Voice

Every major brand a�liation of concrete vault manufacturer is represented as a
member of the organization.
As an association, the NCBVA represents groups that provide 90% of all outer burial receptacles
interred within the boundaries of its membership. See who's a member – are you listed, and is your
contact information correct? Please let us know if you have any edits.

WHY YOU SHOULD JOIN:
3 articles/year on a trending legal topic
3 Q&A conference calls with NCBVA legal counsel
Ready-to-use legal templates such as:

disinterment legal form
social media policy sample
employee handbook including a write-up of the 10 key elements
job application form

https://www.facebook.com/ncbva
http://www.ncbva.org/join-us
https://ncbva.org/directory
mailto:info@ncbva.org


Access to NCBVA plant certi�cation program with a concrete specialist
Quarterly email updates on industry news and education
Inclusion in our online active-member directory
Opportunities to sponsor newsletters, emails, postcards. social posts, or legal calls
Permission to utilize NCBVA membership logo and decals for trucks, email signatures,
signage, and other marketing materials
Uni�ed voice of the industry to address industry regulations

Single-Site Membership - $450
Vendor/Supplier - $450

Multi-Site (manufacturing) Membership - $1,000



We are proud of being a uni�ed voice for the burial vault industry regardless of product a�liation,
brand recognition, or location. Our non-pro�t organization represents groups that provide 90% of all
outer burial receptacles interred in the US and Canada. We are a network of like-minded companies
who share the same values and experiences.

Download/Print NCBVA Membership Form

Add the new NCBVA Member 2024 logo to your website. Send us
an email and we will respond with the logo, ready to insert to your
marketing materials.

View all NCBVA members.

Accurate Wire and Strip Forming, Inc. • Asphalt Products • Axis Corporation

http://www.ncbva.org/resources/Join%20NCBVA%20finalv3%20(2).pdf
mailto:info@ncbva.org
http://www.ncbva.org/directory
https://www.accuratewsf.com/
https://www.asphaltproductsco.com/
http://www.axiscorporation.com/


BarChip, Inc. • Cemetery Funeral Supply • HD Williams
Holland Supply, Inc. • Master Builders Solutions • Mixer Systems

Plastic Plaque Products • T & J Manufacturing Corp. • Press-Seal Corporation

https://barchip.com/
https://cfsupply.com/
https://www.gethdw.com/
https://hollandsupplyinc.com/
https://www.master-builders-solutions.com/en-us
https://www.mixersystems.com/
https://plasticplaqueprod.com/
https://tandjmfg.com/
https://www.press-seal.com/


LIKE US ON FACEBOOK

To keep up-to-date with industry news, upcoming legal calls, and more, follow us on Facebook!

Print or Forward the Newsletter

Download/Print a copy of this newsletter and share it with others who may be interested.

https://www.facebook.com/ncbva
https://www.facebook.com/ncbva
https://www.ncbva.org/resources/Documents/ncbva-newsletter-may-2024.pdf


Feel free to forward this newsletter to a friend or co-worker. They
can join NCBVA or sign up for upcoming communication on the
NCBVA website.

Member Bylaws

NCBVA
www.ncbva.org

Contact

Address: PO Box 8314 | Greenville, SC 29604
Phone: 888-886-2282
Email: info@ncbva.org

To ensure newsletter delivery, add users.smore.com@mailgun.smore.com to your address book.

http://www.ncbva.org/Contact
https://www.ncbva.org/resources/Documents/ncbva-newsletter-may-2024.pdf
http://www.ncbva.org/resources/Documents/NCBVA-Bylaws-2021%20CLEAN%20MAR2021.pdf
https://www.facebook.com/ncbva
mailto:info@ncbva.org
mailto:users.smore.com@mailgun.smore.com

